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By Category ATARI GETS PRODUCTS IN SHOT COMPANY
By Title
c - Melbourne-based product placement agency In Shot has secured a programming alliance Atari Australia Pty Ltd
ompanies with Atari Australia and New Zealand to place brands in its video games.
By Category
By Name Advertisers will be able integrate their brands into Atari’s video games played on Sony
People PS2, Microsoft Xbox and Nintendo Gamecube consoles.
Advertisers In Shot MD James Grant Hay said Atari and In Shot will work together on matching
brands by genre title.
AARDS

direct ti “The move is expected to significantly boost Atari’s additional revenues in the Australian
irectory tips marketplace, with world-wide in-game advertising revenues expected to reach US$700m

by 2005,” Hay said.

DIARY
“What makes video games so attractive to advertisers is the increase in males aged
18-34 playing these games. They are no longer tuning into television the way they used
B&T JOBS to and video games are a great way for advertisers to reach this audience,” he said.

After launching less than eight months ago, In Shot has forged several key programming

alliances in the Australian film, television and multimedia industry, including an alliance
& with Hoodlum Entertainment, producers of the Fat Cow Motel television series on the
Thehgeccfﬂeglster ABC.
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